AMWS Social media Report: February 2025

Key Points
Webpage
1. New Canva site under development with draft now available for viewing at the

following link.

https://amwscanvadraft.my.canva.site/dagupxoog6c

AMWS E-News January 2025 Edition

Deliveries 346

Opens Email 241

Total clicks 99

Monthly readership 454
Overall response 69%

S A

Mariners’ Lifeline December 2024: Final Edition

Deliveries 347

Opens Email 201

Total Clicks 161

Monthly Readership 512
Overall Response 58%

ol

Observations

Mariners Lifeline achieves significantly more “clicks” to links

E-News achieves a greater number of “opens” resulting in a larger overall % response
Mariners’ Lifeline appears to be passed on to unknown addressees in larger numbers.

The readership numbers exclude Facebook and Instagram figures


https://amwscanvadraft.my.canva.site/dagupxoog6c

Results

Initial Email

Successful
deliveries

Unsubscribes:
(this is automatic)

Bounced:
Opens

Total Opens:
Total Clicks

% opens

Followup email - to
Non-Openers

Successful
deliveries:

Unsubscribes:
Bounced
Opens:

Total Opens
Total clicks

% opens

Monthly Summary
Opens

Monthly
Readership

Overall response
from data base

AMWS E-News - December 24 & January 25

September

27/9/24
350

197
481
112
56.2%

160

51

$32.00

248

532

71%

October

26/10/2024
347

206
456

59.4

150

44

44

16.7

250

650

2%

AMWS E-News Results

December 2024

Not Published

January 2025
27/1/25
346

163
349
89
47%

191

78
105
10
1%

240

69%
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Mariners’ Lifeline - December 2024 Report

Email

Deliveries
Unsubscribes
Bounced
Opens

Total Opens
Click to Links
% Opens

Follow up email to
non openers

Deliveries
unsubscribe
Opens

Total Open
Clicks to links

% Opens

Summary
Opens

Monthly
readership

Total Clicks

Overall response

13/6/24

367
3
2
165
448
136

17/6/24

207
0
40
58
31

205
506

167
56%

15/12/24
347

1

2

173

475

151

50%

20/12/24

179
0

O
28
37
10

16%

201
512

161
58%



Weebly Webpage Report: January to February 2025

Traffic Summary Export Daily 23 January 2025 - 21 February 2025 &

Page Views Unique Visits Avg. Pages Per Unique Visit

426 204 2.0403

+35% from last 30 days
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Compare your data

. . - Include previous period
Page Views Unique Visits

@Page Views @ Unique Visits
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0 0
24-01 26-01 28-01 30-01 01-02 03-02 05-02 07-02 09-02 1-02 13-02 15-02 17-02 19-02 21-02
Overview Weekly 23 January 2025 - 21 February 2025 &
Unique Visits Page Views Avg. Pages Per Unique Visit

204 426 2.0403

+35% from last 30 days
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Compare your data

. . N Include previous period
Unique Visits Page Views

® Unique Visits @ Page Views

24 45
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Facebook: AMWS February 25 Report

Page overview
Last 28 days

(4} Create post

Views @ 509

Reach ©® 128

Content interactions @ 0

Follows @ 9
See more

Top content See all

Last 28 days
Boost this post to reach up to 4935 more people with every A$112 that you spend.

- AMWS E-News January 2025 -

Views Reach Interactions
sl Published by Mailchimp

E SOCIETY

P 42 28 0
- 27 January at 13:27 - Q

See insights Boost post

Audience

Lifetime

Followers € 980

Age and gender

B Men 81.70%
@ Women 18.30%

20%

15%
10%
v EEE_ ] I L] ] o

18-24 25-34 35-44 45-54 55-64 65+

See more



