November 2024 AMWS Social Media report

Issues

1. Canva development work continues - question “expert support”?

2. Councillor Roles complete - AMWS overview remains work in progress

3. Data base needs attention

4. Possible consolidation & linking of social media required (mail chimp, FB, Instagram, Canva)

Facebook Monthly Performance

Weekly challenges See more
G

8% complete

Page overview See more insights
Followers: 971
Last 28 days

6 Post reach € &5 Post engagement @ il New Page likes @
- 91 14
Recent content Grow your Page reach
Last 28 days Create an ad to help more people find and like your
Page.

- Post reach Engagement
Wed, 20 Nov 48 4 .
AMWS Award Scholarship to NSW...
13 Nov 2024, 18:06

This Thursday, November 21, 2024, l

charities Stella Maris and Mission to Post reach Engagement Z

Seafarers, supported by the Seafarers... 61 1

Wed, 20 Nov Current Estimated daily

) performance results

AMWS Award Scholarship to NSW TAFE From your existing post From boosting this post

m Digital student. 12th November 2024. Postreach Engagement
> The Australian Mariners Welfare Societ... 152 29 Reach Reach @
Wed, 13 Nov 152 430-1.2K
s Post Engagement Post Engagement @
ee more
29 49-141

Weekly challenge
Gain new skills, build your audience and grow as a creator each week.

8% complete

s Get 5 new followers
0/5 followers

@ Publish 5 new public posts
2/5 complete

aw  Publish 5 new public reels
0/5 complete

Q Automatically share your Instagram posts to Facebook

49 Explore creator education
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Mailchimp

June / July Mariners’ Lifeline.

Email

Deliveries 367
Unsubscribes 3
Bounced 2 .
Opens 165
Total Opens 448
Click to Links 136
Follow up email to -
non openers

Deliveries 207
unsubscribe 0
Opens 40
Total Open 58
Clicks to links 31
Summary

Opens 205
Monthly 506
readership

Total Clicks 167
Overall response 56%

AMWS E-News Monthly Circulation Results 2024

Results September October November
Initial Email 27/9/24 26/10/2024
Successful 350 347
deliveries

Unsubscribes: 0 1
(this is automatic)

Bounced: 1 5
Opens 197 206
Total Opens: 481 456
Total Clicks 112 598
% opens 56.2% 59.4

Followup email - to

Non-Openers

Successful 160 150
deliveries:

Unsubscribes: 0 1
Bounced 1 7
Opens: 51 44
Total clicks 4 44
% opens $32.00 16.7
Monthly Summary

Opens 248 250
Monthly 532 650
Readership

Overall response
from data base
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Webpage

OVerVieW Weekly 23 October 2024 - 21 November 2024 £

Unique Visits Page Views Avg. Pages Per Unique Visit

295 446 1.5578

+39% from last 30 days d

+67% from last 30 days

N s | e ———

Compare your data
o Include previous period

Unique Visits Page Views

®Unique Visits ~ ®Page Views

15 30
10 20
5 10
o o

28-10 04-11 1-1 18-11
Overview Daily 23 October 2024 - 21 November 2024 &
Page Views Avg. Pages Per Unique Visit

Unique Visits

295 446 15578

+39% from last 30 days

N

+67% from last 30 days

Compare your data
@ nclude previous period

Unique Visits Page Views

@ Unique Visits @ Page Views
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